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Lampiran 2: Kuisioner

KUISIONER PENELITIHAN

A. ldentitas Responden
1) Nama

2) Jenis Kelamin :

3) Usia

B. Tata Cara Pengisian Koesioner
1) Mohon diberi tanda ( V) pada jawaban yang Bapak / Ibu anggap paling sesuai
2) Setiap pernyataan hanya membutuhkan satu jawaban saja.
3) Setelah melakukan pengisian mohon Bapak / Ibu mengembalikan koesioner kepada

yang menyerahkan koesioner.

Keterangan :

SS : Sangat Setuju = Skor 5
S : Setuju = Skor 4
CS : Cukup Setuju = Skor 3
TS : Tidak Setuju = Skor 2

STS :Sangat Tidak Setuju = Skor 1

A. Kepercayaan Pelanggan (X2)
Pernyataan SS| S| N | TS | STS

1. jasa yang ditawarkan tidak kalah
dengan media online lainnya

2. varian jasa yang ditawarkan di
lapangan tidak kalah dengan media
online lainnya

3. pelyanan dilapangan di lapangan
selalu memberikan kejujurannya
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4. pelayanan dilapangan selalu
memberikan harga yang sesuai dengan
jasa lainya

5. pelayanan yang diberikan perusahaan
di lapangan cepat dan tanggap

6. pelayanan di lapangan memberikan
pelayanan yang ramah

B. Komitmen (X2)

Pernyataan

SS

TS

STS

1.perusahaan bersedia menanggung
resiko apabila Jasa tidak sesuai

2. perusahaan bersedia apabila barang
yang datang mengalami kerusakan

3. Perusahaan bersedia menanggung
resiko kecurangan transaksi

4. transaksi di Lapangan memiliki
resiko yang tinggi

5. Perusahaan selalu memikir 2 kali
untuk melakukan pembelanjaan online

6. setiap jasa memiliki informasi yang
berbeda-beda sehingga informasi sangat
jelas

C. Harga (X3)

Pernyataan

SS

CS

TS

STS

1. harga Jasa yang ada di Lapangan
sesuai dengan apa yang Perusahaan
inginkan

2. harga Jasa di Lapangan sesuai dengan
kualitas yang ada
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3. pembelian Jasa Secara berkala banyak

mendapatkan diskon.

4. pembelian Jasa secara berkala banyak

mendapatkan cashback

5. Perusahaan banyak memberikan cara
pembayaran yang mudah sesuai dengan

yang diinginkan

6. pembayaran cicilan juga tersedia

A. Variabel Keputusan Pelanggan (Y)

Pernyataan

SS

CS

TS

STS

1. Jasa-Jasa yang dijual di
Lapangan sangat dibutuhkan

2. lingkungan di sekitar Perusahaan
memilih prduk-Jasa di perusahaan
kami

3. Customer mencari informasi
detail terkait Jasa-Jasa di Lapangan

4. Perusahaan mencari informasi
kepada teman yang sudah
melakukan pembelian di Lapangan

5. Perusahaan berusaha
mengevaluasi Jasa di media online
lainnya

6. Perusahaan membandingkan Jasa
di Lapangan dengan media online
lainnya

7. customer memtuskan untuk
membeli karena membeli karena
adsa potongan

8. Customer memutuskan untuk
membeli karena pengalaman teman

9. Jasa-Jasa di Lapangan sangat
memuaskan

10. karena sesuai dengan yang
Customer  harapkan,  customer
memutuskan  untuk  melakukan
pembelian kembali
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Lampiran 3. Tabulasi X1

10
11
12
13
14
15
16
17
18
19
20
21

22
23

24
25

26
27

28
29
30
31

32

33

34
35

36
37
38
39
40

41

42

43
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44
45

46

47

48
49

50
51

52
53
54
55
56
57
58
59
60
61

62

63

64
65

66

67

68
69
70
71

72
73

74
75

76
77

Gambar : Tabel Tabulasi X1

Tabulasi X»
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25
27

28
30
28
29
27

26
26
23
24
28
29
25

30
30
26
28
26
24
21

30
27
27

28
28
30
28
29
27
30
29
28
24
27
25

30
28
29
27
26
26
23
24
28
30

10
11
12
13
14
15
16
17
18
19
20
21

22

23

24
25

26

27
28
29
30
31

32
33

34
35
36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

93



52
53
54
55

56
57
58
59
60
61

62
63
64
65

66
67
68
69
70
71

72
73
74
75

76
77

Gambar : Tabel Tabulasi X>

Tabulasi X3

NO

10
11
12
13
14
15
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24
24
26
30
28
28
29
25
24
24
23
30
25
27

29
30
30
30
29
26
25
27

24
24
25
27
27

29
30
30
30
26
25
26
26
24
24
28
27

27
27
23
26
25
26
24

16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
31

32
33

34
35
36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55
56
57
58
59
60
61
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27
24
28
27
27

27
24
26
25
26
24
25
24
28
23
28

62

63
64

65

66
67
68
69
70
71

72
73
74
75
76
77

Gambar : Tabel Tabulasi X3

Lampiran 8. Tabulasi Y

NO

47

46

43

40
42

43

45

47

49

48

49

45

43

42

39
40

43

45

47

49

48
46

44
42

39

10
11
12
13
14
15
16
17
18
19
20
21

22

23

24
25
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38
50
43

46

47

49

50
49

47

45

48

46

44
42

39
38
50
43

46

47

49

50
49

47

47

46

43

40
42

43

45

47

49

48

49

45

43

42

39
40
43

45

47

49

48

46

26

27

28
29
30
31

32
33

34
35
36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55
56
57
58
59

60
61

62

63

64
65

66

67

68
69

70
71

97



44
42

39
38
50
43

72

73

74
75

76

77

Gambar : Tabel Tabulasi Y
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Lampiran 4. Hasil Validitas
> Correlations

[DataSetl]

Correlations

2 W22 23 2.4 H2.5 2B TOTAL

HiA Fearson Correlation 1 ATE 283 249 el =kach 529"

Sia. (2-tailed) 001 013 0za oot 016 .ooo

M 77 i FT i 7T i 7T

w22 Fearson Coarrelation 3FF 1 130 313" 212 440" G137

Sig. (2-tailed) .o g8 Rululs 064 .aoo oo

I TT TT TT TT 7T TT 7T

#2.3 FPearzon Correlation Relch 140 1 444" A4z37 239 BETT

Sia. (2-tailed) 013 .nag .oon .ooo 037 .ooo

M 77 77 77 77 77 77 77

2.4 Fearson Correlation 243" Rchich 44 1 4107 402" Fo4”

Sig. (2-tailed) 028 006 .ooo .oao .0oo .oao

Il TT iT TT iT TT FT TT

W25 Pearson Correlation as7” Mz Ekkh 410" 1 307" Fos”

Sig. (Z-tailed) oo 064 .aoo .aono ooy oo

I 77 Vi T Vi 7T i 7T

W26 Fearson Correlation 273 440" 239 4027 307" 1 Rl

Sia. (2-tailed) 016 .oon 037 .oon .oov .ooo

M 77 i FT i 7T i 7T

TOTAL  Pearson Correlation B2a” 613" BET Foa” .Tog” L:tich 1
Sig. (2-tailed) .aoo .00a .aoo .00a .oao .ooo

I TT T TT T 7T TT 7T

**_ Coarrelation is significant at the 0.01 level {2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).

Gambar : Hasil SPSS Validitas X1
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» Correlations

[Dataletl]
Correlations
%31 W32 ¥3.3 ¥3.4 W15 #3.6 TOTAL
H3 Pearsan Carrelation 1 254 2g4" i) 1.000" 254 18"
Sig. (2-tailed) 026 .oog 034 .oon 28 iii]
M 7T 77 77 7T 77 77 7T
#32 Pearson Carrelation 254 1 g it 254 1.000" 749"
Sig. (2-tailed) 026 004 o4 026 oo iii]
M 7T 77 77 77 77 77 77
#3.3 Pearson Carrelation 204" e 1 A2 294" A Fag”
Sig. (2-tailed) 0o ond .oon .oo4 RiliF! oo
M 77 77 77 7T 77 77 77
#34 Pearson Correlation 238 it 397" 1 238" i) 593"
Sig. (2-tailed) 034 014 .oag 034 Rigk] iii]
M 77 77 77 7T 77 77 7T
#3.4 Fearson Correlation 1.000" 254 2g4" i) 1 254 18"
Sig. (2-tailed) .oon 026 .oog 034 28 iii]
M 7T 77 77 77 77 77 77
H36 Fearson Correlation 254 1.000" g it 254 1 748"
Sig. (2-tailed) 026 .ooa 004 o4 026 iii]
M 7T 77 77 77 77 77 77
TOTAL  Pearsan Correlation T15" T49" Bag” &g3” T15" T49" 1
Sig. (2-tailed) .oon .oon .oag .oon .oon oo
M 77 77 77 7T 77 77 77

* Caorrelation is significant atthe 0.045 level (2-tailed).
= Correlation is significant atthe 0.01 level (2-tailed).

Gambar : Hasil SPSS Validitas X2
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* Correlations

[Dataldetl]
Correlations
#1.1 Wl w13 w14 #1.4 w16 TOTAL
H1.1 Pearson Correlation 1 214 Iy 279 pIv 279 R4E"
Sig. (2-tailed) 161 030 014 030 04 a0
M 77 77 77 77 7 7 7
#1.2 Pearson Correlation 214 i 3447 403 3447 403" f49”
Big. (2-tailed) ME1 oz 1] oz iji] iji]
M 77 7 7 7 77 77 77
w13 Pearson Correlation My 344" i 6% 1.000" 6% ik
Sin. (2-tailed) 030 002 021 000 021 000
N 7 T T T T T T
LA Fearson Correlation a7 403 bix) 1 Mix) 1.000¢ Nl
Sig. (2-tailed) 014 ] 021 0 iji] iji]
N 77 77 77 77 7 7 7
1A Fearson Correlation bIva 44" 1.000" hix) 1 hix) i
Sig. (2-tailed) 030 oz oo 021 04 a0
M 77 77 77 77 7 7 7
#1168 Fearson Correlation a7 403" bix) 1.000" hix) 1 Frh
Big. (2-tailed) 014 oo 021 oo 04 a0
N 77 7 7 7 77 77 77
TOTAL  Pearson Correlation A4E” 5407 Fa Fry Fa Ty 1
Sig. (2-tailed) oo oo oo oo a0 a0
N 77 77 77 77 7 7 7

* Carrelation is significant at the 0.04 leval (2-tailed).
** Correlation is significant atthe 0.01 level (2-tailed).

Gambar : Hasil SPSS Validitas X3
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Correlations

[Dataleti]
Correlations
Y1 .2 Y. 4 ki Y6 .7 it i W10 TOTAL
8 Pearson Cortelation 1 A 28y 249 RLTS ay 145 KIS 33 093 LX]i
Sig. (Htailed) m m3 029 o 6 210 m 003 423 000
N 7 77 77 7 77 7 77 77 7 77 7
Y2 Pearson Correlation ar 1 180 Kikh 212 440" JRE" a3 8 4y ARG
Sig. (Ztailed) o 088 D0& 64 oo 001 o7 &7 oo .00
N i 77 i 7 I i 77 i 7 i i
Y3 Pearson Cortelation v 140 1 4447 427 29 309 DB 47 126 549
Sig. (Htailed) 3 088 oo 000 037 006 Ayr oo 7 000
N 7 77 77 7 77 7 77 77 7 77 7
.4 Pearson Correlation 249 My A48 1 407 402" 428" Y 340" 51 e
Sig. (Ztailed) 029 008 oo 000 oo 000 o2 [0z oo .00
N i 77 7 7 I i 77 7 7 7 i
& Pearson Cortelation 357 212 427 MOI° 1 a7 207 3807 S 457 Bt
Sig. (tailed) oo 0R4 .0oo oo oov 013 001 oo 000 000
N 7 77 7 7 7 7 77 7 7 7 7
Y Pearsan Correlation yixl 40" 2y 407" 07 1 662" 587" 03 506" 754"
Sig. (Ztailed) 016 000 037 000 o7 000 000 000 000 000
N i 77 i 7 I i 77 i 7 i i
Y7 Pearaon Correlation 145 ki a8 A 247 i 1 AE" A7 A 93"
Sig. (tailed) 210 iy 06 oo 013 oo oo oo oo .00
N 7 77 7 7 7 7 77 7 7 7 7
Y8 Pearson Correlation KITN a0 g1 349 307 LT A0E" 1 A0 B0 o
Sig. (Htailed) m 0oy 97 o2 o 000 000 000 000 000
N i 77 i 7 I i 77 i 7 i i
& Pearson Correlation | 334" AT X 11 N - Y1 A Y - I I 1 1
Sig. (-taled) 3| 05T 000 | 002| o00 | o00| 000 | 00D 120 1
N 77 17 i) 77 i7 i i 77 17 i) i7
10 Pearson Correlation | 4y A28 A Ly 1 A BT A 1 B8
Sig. (2-talled) A 000 e oo 000|000 | 000 | 00| 002 il
N i) 17 i) i) 7T i 7T i) 17 77 77
TOTAL - Pearson Camelafion | 530" | A69" | A4" | 78" | BT | AT RO 02| 7| AT 1
Sig. (2-tailed) 000 o0 00 000 000 Jili .00 000 o0 00
N 77 77 i 77 i7 77 77 77 77 77 77

** Gorrelation is significant atthe 0.01 level (2-tailed).

* Conelationis significant atthe 0.05 level (-ailed).

Gambar : Hasil SPSS Validitas Y
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Lampiran 5. Hasil Reliabilitas

L S
Reliability
[DataZetl]

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases  Valid 7 1000
Excluded® 1] .0
Tatal iT 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics
Cranbach's
Alpha M ofitems
743 i

Gambar : Hasil SPSS Reliabilitas X1

* Reliability
[DataSetl]

Scale: ALL VARIABLES

Case Processing Summary

I %
Cases  Valid 77 100.0
Excluded® 0 ]
Total 77 100.0

a. Listwise deletion hased on all variahles in the procedure

Reliability Statistics

Cronbach's
Alpha M of ltems

790 5

Gambar : Hasil SPSS Reliabilitas X3

* Reliability
[Datageti]

Scale: ALL VARIABLES

Case Processing Summary

il %
Cases  valid 77 1000
Excluded® 0 0
Total 7 100.0

a. Listwise deletion based on all variables in the procedure.

Reliahility Statistics

Cronhach's
Alpha Mofltems

7a1 1]

Gambar :Hasil SPSS Reliabilitas X2

L S
Reliability
[DataSerl]

Scale: ALL

Case Processing Summany

M %
Cases  Valid I 100.0
Excluded® i o
Total 7 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cranbach's
Alpha M of lterns

852 10

Gambar: Hasil SPSS Reliabilitas Y
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Lampiran 6 : Hasil Uji Asumsi Klasik

a. Uji Normalitas

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Y

o
=)
1

=
m
1

“

Expected Cum Prob
i

o
b
1

0.0 T T T T
oo 02 04 06 08 1.0

Observed Cum Prob

One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual
N 7
Normal Parameters? Mean .0000000}
Std. Deviation 1.00316017
Most Extreme Differences  Absolute .097
Positive .097
Negative -.065
Kolmogorov-Smirnov Z .854
Asymp. Sig. (2-tailed) .460]

a. Test distribution is Normal.
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Uji Multikoliniertitas

Coefficients?
Unstandardized | Standardized
Coefficients Coefficients Correlations Collinearity Statistics
Zero-
Model B |Std. Error Beta t | Sig. | order | Partial | Part | Tolerance VIF
1 (Constant)] .065 1.897 .034| .973
Kepercay 18.7
1.642 .088 1.005 .000 .944 .910 .635 .398 2.510
aan 29
komitmen -
-.209 .084 -.132|2.48| .015 673 -.279| -.084 .409 2.443)
4
harga 4.05
.230 .057 .143 3 .000 .392 429 137 .923 1.084
a. Dependent
Variable: keputusan
memilih
Coefficient Correlations?
Model X3 X1 X2
1 Correlation X1 1.000 -.022 -.754
s
X2 -.022| 1.000 -.165
X3 -754|  -.165 1.000|
Covariance X1 007 1000 _.006
S
X2 .000[ .003 .000]
X3 -.006|  .000 .008

a. Dependent Variable:

keputusan memilih
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C.

Uji Heteroskedastisitas

Scatterplot

Dependent Variable: Y
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2 -1 0 1 2 3 4
Regression Studentized Residual
d. Uji Linieritas
Model Sum of Squares I df I Mean Square I F I Sig
1 Regression 836.220' ZI 278.740| 266.053' .0004
Residual 76.481 73| 1.048|
Total 912.701 76| I
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Lampiran 7 : Regresi Linier Berganda

Coefficients?

Unstandardized

Coefficients

Standardize
d

Coefficients

B I Std. Error

Collinearity

Statistics

IModel Beta t Sig. fTolerancefj VIF
1 (Constant) .06 1.897 .03 .97
Kepercayaan 1.642 .088 1.005) 18.729 .00 .398) 2.510
Komitmen -.209 .084 -132) -2.484 .01 409) 2.443
Harga .23 .057 143y 4.053 .00 1923 1.084

a. Dependent Variable: keputusan

memilih
Coefficients?
Standardized
Unstandardized Coefficients Coefficients
IModel B Std. Error Beta
1 (Constant) .065 1.897|
Kepercayaanj 1.642 .088 1.005
Komitmen -.209 .08 -.132
Harga .230] .057 .143

d. Dependent Variable: keputusan memilih
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Lampiran 8 : Hasil Uji T (Parsial)

Coefficients®

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta
1 (Constant) .065 1.897|
Kepercayaa
1.642 .088 1.005
n
Komitmen -.209 .08 -.132
Harga .230 .057 1434
a. Dependent Variable:keputusan memilih
Lampiran 9 : Hasil Uji F (Simultan)
ANOVAP
Model Sum of Squares df Mean Square Sig.
1 Regression 836.220 3 278.740 266.053 .00093
Residual 76.481 73 1.048
Total 912.701 76

a.Predictors:(Constant),kepercayaan ,komitmen,harga

b.Dependent Variable: memilih jasa

Lampiran 10 : Koefisien Determinasi Berganda

Model Summary®

Adjusted R Std. Error of the
Model R R Square Square Estimate
Il .9579 .916| .913| 1.024|

a. Predictors: (Constant),kepercayaan,komitmen,harga

b. Dependent Variable: memilih jasa
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Lampiran 12: Lembar Pengajuan Judul
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